
Talk about what you do!
Let people know why you do what you do. What 

makes you and your brand tick? How can you 
help your audience? Then make sure your social 
bio’s and website reflect this too. Be consistent.

Stats...
Find an attention-grabbing 

statistic relevant to your brand 
and create content around it. 
Why is it important and how 
can your brand help / solve / 

impact in response?

#
Research hashtags that are used by, or related to, 
your target audience. Go for popular keywords, 

but don’t forget smaller niche hashtags can be as 
valuable in terms of discovery. 

Testimonials
Share a case study or a client testimonial 

outlining a process and outcome related to your 
business. Even better if you can share images to 

support the story.

Ask the audience?
Ask your audience - find out what they want to see 
more (or less of) from you. There are plenty of good 
tools on Instagram stories such as quiz / question / 
polls to gain insights from your followers, or use a 

tool such as SurveyMonkey or Typeform.

Be creative
Consider seasonal opportunities to 

get creative with your brand – 
whether it’s a festive tweak to your 
logo, updated banners on social and 

your website, seasonal collabs / 
competitions, or behind the scenes 

Halloween imagery.

Behind the scenes...
Go behind the scenes and make it personal. Share a fact or 
image about your brand, workplace, project work or team. 

Talk about yourself
Talk about your workplace traditions or 
routines. Ask others about theirs. Start 

a conversation and share replies.

Create your own quiz
Run a poll or quiz, and start a 
conversation (remember this 
will give you great content for 

follow up posts). 

Share, share, share...
Share company goals or milestones (big and small) 

and take your followers on the journey with you. 

Share more...
Share quotes from well-known faces who either 

support or inspire your culture.

Your opinion 
counts!

Voice your opinion on an 
article or hot topic, if it is 

relevant to your business offer. 

What makes you 
unique? Consider your 

USP’s and share them as 
a ‘series’ of content on 

social media.

Be proud
Love what you do? Shout it out 

across social. Be an advocate for your 
industry, and show others your 

passion for your brand.

Be honest

Be honest and showcase the lessons 

you’ve learnt in the past year. How 

far have you come? 

Utilise video content
Don’t be afraid of video! Be creative if 

you don’t fancy talking to the audience. 
There are plenty of apps which can help 
you with this. Create a 20 second brand 

intro video to get started.

Don’t be afraid
to repeat

If a previous post has been 
successful earlier in the year, 
why not repost it? (It’s fine to 
re-caption existing content!). 

#FridayFeeling
#FridayFeeling, shout out five local (or similar niche) 

small businesses each Friday and increase your 
network on social media.

Feedback
Ask for customer feedback or a testimonial (and 
then celebrate and share it with your audience).

Sneak preview
Why not sneak peek a new project or piece of work. 


